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GE Capital’s social community 
builds stronger client relationships

“We’re not just bankers. We’re builders.” 
GE Capital is proud of its rich heritage of 
building and supporting growth. Today, 
the company is embracing new social 
technologies to further its mission to 
provide financing and expertise to help its 
customers’ capital go farther.

As GE Capital transforms into a socially 
connected enterprise, the company is 
experiencing new kinds of growth. Like 
stronger and deeper connections to 
its customers, and greater employee 
engagement and collaboration.

In the new, more social world of business, 
GE Capital quickly realized the importance 
of building connections with its customer 
community. “The power of social in the 
B2B space is that you can really connect 
with your customers and bring them value 
in ways that everyday interactions don’t 
typically allow,” says Sigal Zarmi, CIO of GE 
Capital, Americas.
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Salesforce Communities let you create branded social communities to connect your employees, partners, and 

customers like never before. Built with Salesforce Chatter, it gives you mobile capabilities, social intelligence, 

and an open platform, for a seamless experience that connects with customers in whole new ways. To learn 

more, visit salesforce.com/chatter/features/communities/ or call 1-800-NOSOFTWARE.

Ta p p i n g  i n T o  c o m m u n i T y  e x p e r T i s e

With its eye on an upcoming client event, GE Capital 
began work on a new collaborative community called 
Access GE. Building on the Salesforce Platform and using 
an agile development methodology, the company was 
able to launch the community within five weeks, in time 
for the National Middle Market Summit hosted by GE 
Capital’s CEO.

Access GE is a thriving community where mid-market 
CEOs and CFOs tap into the expertise of their peers 
and of GE Capital employees. Executives can connect 
to peers with similar needs or shared experiences using 
Chatter, and they can participate in discussions on topics 
of mutual interest. The dynamic, social conversations 
happening on Access GE accelerate the time it takes for 
clients to get the answers or information they’re seeking.

“We’re connecting customers to GE Capital—and to each 
other—quickly, efficiently, and socially, building deeper 
relationships with important clients,” explains Zarmi. 
“That’s the power of the social network.” 

c h a l l e n g e 

• Need to differentiate GE Capital  
from other lenders

• Geographically dispersed  
knowledge base

• Ability to share, in real-time,  
learnings and solutions

• Meet demand for GE expertise, 
efficiently, quickly

• Strengthen connections with 
customers

 
s o l u T i o n

• GE Community of users where 
customers and executives find it easy 
to connect with peers and GE experts

 
r e s u lT s

• Successful 5 week deployment
• Time to get answers to customers 

greatly accelerated
• Increased collaboration between 

customers, as well as GE experts

We’re connecting customers to GE 
Capital–and to each other–quickly, 
ef ficiently,  and socially.”
Sigal Zarmi,  CIO, Americas


